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1 Introduction

With this style guide, we want to sum-
marize the most important principles
and rules for the new ADAM Audio cor-
porate design.

This is not a complex set of rules with
clear requirements but an overview of
the most important corporate design
blocks and their use.

During the process and the collaborati-
on with ADAM Audio, it became increa-
singly clear that the brand’s tool cha-
racter had to be placed at the forefront.
At the same time, however, an upgrade
should take place and the quality pro-
mise “German Engineering” should be
communicated.

We have relied heavily on what is there:
the ADAM Audio monitors and the X-
ART tweeter system.

These were the basis for our design:
the DIN typeface as a tool for charac-
ter and “German Engineering”, a black
and white basic aesthetic as the most
reduced of all pictorial languages and
different grades, which together with
the DIN, speak a clear industrial lan-
guage.
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A reevaluation of the corporate design
occurs via the accent colors gold and
silver, whereby gold is the more distinc-
tive component. It is especially nice for
us to capture the language of the pro-
ducts one to one with black and gold:
the black chassis of the monitors and
the golden foil of the tweeter, which we
also refer to in our key visual.

We are also very pleased that "ADAM
Professional Audio” has become the
much more powerful and clearer "ADAM
Audio.” We are firmly convinced that
this step will help strengthen the brand.

ADAM Audio now consists of only two

clearly structured lines: “professional
audio” for the professional userin the
studio and “home audio” for all other
possible uses. “Professional Audio” is
represented by the gold accent color.

“Home Audio” appears with the silver
color-coding.

Both lines, on the other hand, carry
different series, which can be expanded
or extended in the future without expe-
riencing difficulties within the corporate
design.
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It was particularly important for us

that the new design does not create
unnecessary restrictions or requires
elaborate redesigns if, for example,
new series are introduced. This was the
basic prerequisite for the entire design.
So, it was almost imperative for us that
the entire system became the main ele-
ment. This had to be unambiguous and
clear while simultaneously ensuring the
necessary flexibility.

For us, it was a great experience and
great pleasure to work with the ADAM
Audio Team. The passion for the brand
on the one hand and the great practica-
lity in the decision making on the other
have made the process a great pleasure
for us.

We hope you enjoy the new corporate
design.
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2 The Logo

WORD- AND FIGURATIVE MARK

The logo is both a word and figurative
mark. This consists of the simplified,
single-color image mark, the “apple
board” and ADAM Audio as a figurative
mark.

We write the word mark in the DIN Eng-
schrift close-spaced lettering as Versa-
lien in a range of +50.

The logo introduces the DIN font, which
is used in all applications and forms a
core element for the re-recognition of
the corporate design of ADAM Audio.

%

2.1 Basic Construction
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2 The Logo

SPACING

In order to present the logo as we would
like to see it, we have selected a slightly
larger distance (1.5-fold word spacing]/
marked in blue) between the image
mark and the word mark. Thus, we mi-
nimize the “apple board” from the word
mark "ADAM Audio” and thus emphasize
the word mark as a clear unit.

— 2.2 Spacing

=%,

Font size: versal height b = 1/3 versal height a
(In the example above: 120 Pt, 40 Pt)

ADAM Audio - Corporate Design
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2 The Logo

SPACING

Additionally, a “safety distance” must be
observed from the logo to all other text
elements.

— 2.2 Spacing

Font size: versal height b = 1/3 versal height a
(In the example above: 120 Pt, 40 Pt)

ADAM Audio - Corporate Design
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SPACING

This “safety distance” applies to both
logo variations.

e,

Font size: versal height b = 1/3 versal height a
(In the example above: 120 Pt, 40 Pt)



2 The Logo

SHORT FORM

In some cases, it is particularly
necessary for space reasons that

the logo only consists of the figurative
mark and ADAM. In this case, ADAM
moves closer to the figurative mark.
Instead of 1.5 word intervals, we stay
here at a word distance. The safety
distance also applies here.

— 2.3 Short Form

=%,

Font size: versal height b = 1/3 versal height a
(In the example above: 120 Pt, 40 Pt)
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2 The Logo

LOGO COLORS

The logo is always monochrome and
can be used in black on white, white
on black or in the two special co-

lors - silver and gold. It is important
that the contrast to the background is
as strong as possible (black logo on
bright background, white logo on dark
background). Gold and silver are used
according to the series (Gold stands for
Professional Audio, Silver stands for
Home Audio).

You will find more about color defi-
nitions on page 27 in the Corporate
Colors chapter.

— 2.4 Representation

5 ADAM AUDIO

# ADAM AUDIO
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In normal cases, the logo will be inser-
ted in the bottom right.

£ ADAMAUDIO

# ADAM AUDIO # ADAM AUDIO

Alternatively, the logo can also be positioned in
the lower left or upper right corner.
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3 The Font System — 3.1 The DIN as
corporate font

DIN - DEUTSCHE INDUSTRIE NORM

The DIN 1451 Engschrift corresponds to the industrial character of
ADAM Audio and radiates a sober beauty that fits the brand perfectly.
It is used for bold headlines and the naming of products and product
lines. It is also used in column titles and quotations. In doing so, it
corresponds to the ADAM Audio logo - always with a range of +50
and rather small spacing. With the exception of the quotations, it is
always used in uppercase letters.

The DIN Pro Bold is used for labeling subheadings. The DIN Pro
Light is used for all other applications such as flow texts, marginal
data, technical data, etc.

Both DIN Pro Cut Light and Bold are always set with a range of +25
and a generous line spacing.

Both belong to the same font family as DIN Engschrift and thus form
an aesthetic unit.

ADAM Audio - Corporate Design
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LOREM IPSUM DOLOR

DIN Engschrift

Lorem ipsum dolor

DIN Pro Bold

Lorem ipsum dolor

DIN Pro Light
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3 The Font System

£ ADAM AUDIO

28-09-16

business letter
— 7.01 letterhead.pdf

— 3.1 The DIN as
corporate font

THE AX-SERIES FROM ADAM AUDIO PROVIDES YOU WITH A WIDE
RANGE OF MONITORS FOR DIFFERENT APPLICATIONS. THEIR
EXCELLENT PRICE-PERFORMANCE RATIO MAKES THEM SUITABLE
FOR PROFESSIONAL STUDIO APPLICATIONS AS WELL AS
UPSCALE HOME RECORDING.

ted design, easy handling

r hi

mplifier that function:

catalog: product series introduction
— 7.03 catalog

nplifier

very quickly within it broac
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SPECIAL §X ,
SX-FEATURES

TAAAARARAARRMAAMARAARAARMRAMAR - ARAARAARAARARARRAARARAARRAARAAR

Control panel with ‘Virtual Ground Semiconductor The contrals ata glance
Switch’ Technology

fers

clear mids and

The extra large, front-pasitioned bass reflex ports are

fectly m er th

catalog: special features
— 7.03 catalog.pdf

NEAR- 1 MIDFIELD MONITOR
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AX s

Produktblatt

GERMAN AUDIO ENGINEERING ADAMU-AUDIO D

product sheet
— 7.04 productsheet.pdf



3 The Font System — 3.2 Product line writing style ADAM Audio = Corporate Desian

SERIES

The production of the ADAM Audio
assortment is highlighted by its own
writing style in the DIN 1451 Engschrift.
This serves the striking recognition of
the individual product lines and creates
an additional element of recognition
and emphasis of the “industrial” cha-
racter for the ADAM Audio brand.

Styleguide 2017

SX SERIES AX SERIES F SERIES
GTC SERIES CLASSIC MK3 SERIES
SUB WOOFER ARTIST SERIES

Optically suitable recommendation [(short)

SUBWOOFER s

Orthographically correct alternative (unfortunately very long)
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3 The Font System

SERIES

For the name of each product, the
respective name is always highlighted.
After that, at 2/3 smaller, follows the
“series” addition. The “series” addition
is centered on the name of the series.

The distance between the name and
the suffix always amounts to half of
the Versal height of the name. This
distance gets shortened as needed by
optimal compensation.

%

3.2 Product line writing style

Font size: versal height b = 1/3 versal height a

(In the example above: 120 Pt, 40 Pt)

'§ X SERIES

Distance: distance c = half versal height a

(In the above example: 15 mm, 30 mm)

ADAM Audio - Corporate Design
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3 The Font System

— 3.2 Product line writing style

A 8 X NEAR-  MIDFELD WONITOR

AX s

TnARAARAAARARRAAARARRAY

Technical Data

A7 7 X NEAR-  MIDFELD WONITOR
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AX s
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Technical Data
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> Handmade X = Handmade X-A

> Inputs: XLR

> Amplification: tw

The ABX i & powerfullnk between ADAM's AXSeries and the formidable and Otz
expensive S Series. s al-in-all homogenous tuning the deep and precise bass a8
a5 well as the brilant mid~ and high-frequency reproducion make tis speaker a The ABX i a powerful link between ADAM's AX Series and the formidable and more
huge recommenation. expensive SX Series. s al-in-all homogenous tuning. the deep and precise bass
a5 well as the brilant mid- and high-frequency reproduction make tis speaker a > Lowlhigh shelf filer
huge recommenation.
Professional Audio Studio Monitors Awards Avards

Produktblatt

 ADAM AUDIO £ ADAM AUDIO

Catalog: studio monitors [cover)
— 7.03 catalog.pdf

Catalog: product double-sided Product sheet
— 7.03 catalog.pdf — 7.04 productsheet.pdf



3 The Font System

OTHER ELEMENTS

The right hand arrow, which is a special
character in the DIN font, is used as a
micro-typographical design element.

It is used in longer headings and repla-
ces a double point or indent.

— 3.3 micro-typographical
features

Arrow and and square brackets as micro-typical e

in the DIN Pro Light

lement
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THE X-ART TWEETER.
— THE HEART OF OUR SPEAKER.
MADE IN GERMANY.

The DIN arrow as a indent
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3 The Font System — 3.3 micro-typographical e mn®
features

OTHER ELEMENTS ‘
A 8 X NEAR-  MIDFIELD MONITOR AX SERIES o “ﬂn“l]ﬂﬂ“ﬂ“ﬂn“ﬂ“ﬂnﬂ“ﬂﬂ“ﬂ]

The arrow is also used as a bullet point.
Technical Data

— Handmade X-ART tweeter
Round brackets are always replaced by

square brackets.

- 8.5" bass/mid woofer (carbon/
Rohacell/glass fiber)

- 0n/off switch and Volume Control
on the front panel

Arrows and brackets are always set in

the DIN Pro Light even if they are used S
within the DIN 1451 standard or DIN Pro

Bold.

— Inputs: XLR + RCA

N

Amplification: tweeter 50W (RMS),
bass/mid woofer 150W (RMS)

UL vy

Frequency response: 38Hz - 50kHz

Max. Peak SPL (per pair): 120dB
Tweeter gain

Low/high shelf filters

N N N N

5 years warranty

Awards

The DIN arrow as a bullet point Detailed view
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4 The Key Visual — 4.1 Explanation

X-ART KEY VISUAL

The key visual translates the X-ART
technology, the heart of the ADAM
Audio monitors, into a visually striking
graphic element.

This provides us a clear key visual for a
high degree of recognition in all com-
munication media and stands for the
brand ADAM Audio, just like the logo
and typography.

It is used flexibly and functions, depen-
ding on the application, as an ordering
or playful element.

ADAM Audio - Corporate Design
Styleguide 2017
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4 The Key Visual % 42 App[ica’[iOﬂ ADAM Audio - Corporate Design Page: 22
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USE

The key visual can be used crosswise
to organize the respective format or
content.

It can run across the left or right edge
but never over both edges. It can also
be applied to the right and left side of
the margins of the sentence mirror (see
middle example).

Depending on the emphasis, the key
visual can be scaled to different sizes. m"ll"l["l["""""m"m"ll"l‘"l[""""""“



4 The Key Visual

USE

The key visual can also be inserted into
one of the two long sides of the format
[portrait format: right, left, horizontal
format: top, bottom).

In this way, it is always cut and overlaps
on one side of the format margin.

Likewise, images can be accentuated
or adorned. This is where the key visual
is always at the upper left edge.

4.2 Application
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4 The Key Visual

USE

Moreover, the key visual serves as a
very ordered element and is used to
classify text columns.

— 4.2 Application

ADAM Audio - Corporate Design
Styleguide 2017
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£ ADAM AUDIO

c LASS I c MK3 SERIES

28-09-16

COMPACT ~ CENTER PENCIL  COLUMN  SW260

Produktblatt

BEDIENUNCSANLEITUNG &8 ADAMAUDIO

# ADAMAUDIO

GERMAN AUDIO ENGINEERING ADAMU-AUDIO D!

Catalog: studio monitors (cover Manual Product sheet Cover letter
— 7.03 catalog.pdf — 7.06 manual.pdf — 7.04 productsheet.pdf — 7.01 letterhead.pdf
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4 The Key Visual — 4.2 Application

NEAR- / MIDFIELD MONITOR

Dss Vorgangermodell des ATX, d

fst durch rund drei Dutzend T

und zahlreiche Auszeichnungen sowie

Wandlertechnologie

frequency respanse’ und damit fir ein;
der Eigenschaften. die gegenber dem
ART-Hochtoner verbesse
Konnte, namiich fir den nahezy lineal

" allen klang-
prift und

Testausziige

cinstimmig auf die ersten drei Platze
im Harvergleich geeinig: Testsieger wurde die
Adam AT,

THE AX-SERIES
REVIEWED

TNAARAARRRAARARAARARARMARARAAL

I

ftigue that a large system can inflct,

For mobile setups or studios with limited budgets for manitors.the

AX s

TnARARARARAARAAARARARARAARAARRAA

AsK

A erster Stelle steht dabei der X-ART  “Unglaublich, aber wahr sieben Tester mit 10 a small to medium size setup. it will be an excellent main moritor. “Inthe mid and treble range the ASK i the ultimate benchmark and
Hochtgner, identisch in allen Modellen  unterschisdlichem Background In'a larger setup. it will be an excellent alternative to bigger speakers.  reveals unheard detils of own recordings or your record collection
I der Serie. Das X steht fur eXtended haben sich unabhangig voneinander, aber providing accurate near-fiel information, and affering rele from ear  at home that many manitors conceal orthat would only be noticeable

with the help of headghones. (... The ADAM ASK is one of the few
reasanably priced compact monitors in the market that willnot only
saisfy musicians but at the same time will also meet the professional
requirements of commercial stutios. broadcast vans and staions.

geraten Frequenzgang bis 24 50 kHz
verbessort worden i g e e ADAM s a excellent new apion
e e Mirkennten il Pnken v Vo When it comes tobutge stdio monias the ASKfrm ADAM Auta
Integration gelang mit dom 7* grofien Tong foctstobien, Han shit alss, dass is a strake of genius. Price, workmanship and sound go very well
| - ! e seine Hausaufgaben gemacht hat. bravo! Somit ‘Athough they are small. the size of the audio image belies ther size. together and make up the perfect studio monitor that will barely have
iefmitteltoner, der im Bereich von 47 Hz i die ATK vor allm in leinen Suis und The overal el s eforless amd sl with s upisg d1ee of o compation i prce range. The soundpoformanc i
Technische Daten is 25 iz fur eine sonst kaum anzu- Egiaumen bestimmt grolen Aukang finden weightin the s end.” o oo i i gy whch sboe sl s down t e eredle
. treffende Kombination aus Prazision und  ghen dort, wo das Budget genauso klein wie bilities of the X-ART-tweeter, The ASX dation for all DJ
oiere b ute (36 mrml sorg die raumichen Gegebenheiten ist and producers who put emphasis on a consistent overall concept.
Carbon/Rohacell; faser 9 - ngspul nmi sorg
Tiefmittelténer 'sam mit der verdoppelten Ve “The low-frequency response is very powerful, considering their size,
\ung zudem i Schalldrack and the XARTtweeter produces 3 very detled sound. (. The ADAM
5 50W/100 W Verstrkerleistung man von ainem Moritor solch - (i aicealybeter in A3 is without a doubt the best compact speaker in tis price range. O the deskiop the ASK has made a superb impression. In compa-
5 Vorderseitiger Standby-Schalter geringer Abmessungen nicht erwarte every respect. rison to ather desktop monitors, no ane was able to get close to this
und Lautstarkeregle Leel.Th op-class -ART twester makes e high requencie sound
> Ruckseitiger Hochtonregler Tveusod varions mniors for mycompte work oo, bt pover ISR USgtenn a grat vy hnd v whn e sposers
+ 2 Shebing-Fi ofthe calber f the 3K sies, B hse, L woudhve o o ¢ PACKE TR0 v, h i i e dimeniona
“Priswerar,wivorsell nutbarer Avmoitor iy mixes signiicantly when ransitioningfom the smallcheapies o PP
> 42 Hz - 50 kiz it dem neusten Air-Motion-Transformer the big .real ones". The ADAM Audio A3X's save me a step by providing
- und den wiciistn Ortsfite.Fr ie bt great sound in a compactfrnat and by changing mundane audi
5 KR8 RC
Preisklasse utert labendiger und telnshns- taskevark into s quality steing expeience. ) Highly recommen-
5 11448 max peak SPL pro Pa oller Kang mitenster oghtonaufsung, ™ AR
- Preis-Listungsverkatis. berragend!
wx
nitspricerang.the ATK i on f th bestmonitors avaiabl — s
sound s amatin, The monitor s excellenly uned withthe weetor
eingabe o depict e fnet nuances i th high mid and eble
ranges without cloring theaudiomaterial”
- =
= 9 =

ADAMU-AUDIO.DE égi ADAM AUDIO Product sheet
— 7.04 productsheet.pdf — 7.03 catalog.pdf

Catalog: special features
GERMAN AUDIO ENGINEE|

Packaging
— 7.05 packaging.pdf
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5 Corporate Colors

BLACK WHITE GRAY

Black, white and gray, in four different
gradations, form the three main colors
of the ADAM Audio corporate design.

White and gray are used mainly as
background colors. Black is rarely used
as a solid color.

Additionally, the gray is also taken up
in the materiality of the printed matter,
which also emphasize the “industrial”
look (e.g., by open, gray cardboard for
catalog covers).

— 5.1 Main colors

white
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90 % black

30 % black

10 % black
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ACCENT COLORS

Additionally, both Professional and Home Audio prod-
uct segments each get one accent color: gold is used
in Professional Audio and silver stands for the Home
Audio segment.

Colors and color definitions in print are a very com-
plex topic.

Since colors on different papers have very different
effects and we don’t know the materials used, at this
point we can offer no reliable information for all pos-
sibilities. Right now, we can only cite a few examples.
Ideally, you should arrange an appointment with the
printer before creating a color proof. This is the only
way to ensure that the gold and silver comes out as
intended.

The corresponding RGB color is used for display on
the monitor.

If cost-intensive foil embossing is desired, we will
gladly define this separately.

Preferred metallic color for printing: Preferred metallic color for printing:

Alternative if metallic color is not possible: Alternative if metallic color is not possible:

CMYK colors CMYK colors

Screen color: Screen color:

Gold - Professional Audio Silver - Home Audio
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6 Image Placement

PHOTOS

A mix of black and white and color ima-
ges are being used for the ADAM Audio
communication in print and digital.

%

6.1 Image language / image style

ADAM Audio - Corporate Design
Styleguide 2017
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6 Image Placement — 6.2 Application

USE

Images can be placed in the layout in
three ways: around the edges, integ-
rated in the type area or at the edge to
the right and left.

Additionally, free standing images are
placed in the layout for product presen-
tation, for example, on catalog pages.

ADAM Audio - Corporate Design
Styleguide 2017
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6 Image Placement

TEXT ON IMAGE

In all print products, text is only placed
on images if this image is placed bled-
off in the layout.

— 6.3 Text - image combination

LOREM IPSUM DOLOR.

Lo

Lo

ADAM Audio - Corporate Design
Styleguide 2017

REM IPSUM DOLOR.

REM IPSUM DOLOR.
IPSUM DOLOR.
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LOREM IPSUM DOLOR.
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Home Audio Professional sound quality for your home

Professional Audio For studio applications.
and upscale home record|

Professional Audio Professic

Produktblatt
Deutsch

# ADAM AUDIO & ADAMAUDIO & ADAM AUDIO

Product sheet Catalog: Classic MK3 Series (cover Catalog: F Series (cover) Catalog: AX Series (cover
— 7.04 productsheet.pdf — 7.03 catalog.pdf — 7.03 catalog.pdf — 7.03 catalog.pdf
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7 Application Examples

N N N N 2N BN N N N NN 2N 2

7.01 Letterhead

7.02 Business Card
7.03 Catalog

7.04 Product Sheet
7.05 Packaging

7.06 Manual

7.07 Advertisements (or ads]
7.08 Web Banner
7.09 Rollup

7.10 Reference Story
7.11 Newsletter

7.12 Social Media

7.13 Stamp

ADAM Audio - Corporate Design
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